CHART 1.

Money Spent by the Top 20 Federal Contractors to
Influence Decisions and Secure Future Cointracts FY 1997 through 2004

COMPANY TOTAL INDIVIDUAL PAC SOFT LOBBYING FEDERAL
(Based on contract CAMPAIGN CONTRIBUTIONS [CONTRIBUTIONS |MONEY EXPENDITURES CONTRACT
dollars in FY 2002) CONTRIBUTIONS CONTRIBUTIONS * AWARDS
1 |LOCKHEED MARTIN 1 $7,338,676 | 3 | $1,104,734 | 1 $3,714,891 | 1 $2,519,051 | 4 $47,249,780 | 1 | $141,742,357,277
2 BOEING 3 $6,076,243 | 4 | $1,020,109 | 4 $2,997,654 | 2 $2,058,480 | 3 $58,298,310 | 2 | $110,224,322,858
3 NORTHROP GRUMMAN 5 $4,225,051 | 10 $285,041 | s $2,661,075 | s $1,278,935 | 2 $60,666,629 | 4 $51,092,334,243
4 RAYTHEON 6 $3,491,022 | 7 $408,429 | 6 $2,236,633 | 7 $845,960 | 7 $15,580,000 | 3 $52,411,163,339
5 GENERAL DYNAMICS 4 $4,723,819 | o $330,351 | 3 $3,101,561 | 4 $1,291,907 | s $33,253,875 | 5 $35,670,009,902
6 UNIVERSITY OF CALIFORNIA | 12| $1,452,123 | 1 | $1,424,113 | 18 $0 | 16 $28,010 | 15 $2,858,599 | 7 $20,410,961,000
7 UNITED TECHNOLOGIES 7 $2,431,487 | & $527,587 | s $1,118,550 | s $785,350 | 6 $28,875,633 | & $22,078,805,394
8 CSC 15 $422,769 | 14 $114,419 | 14 $274,850 | 15 $33,500 | 13 $3,270,000 | o $14,155,665,723
9 BECHTEL 9 $1,848,916 | 11 $215,116 | 13 $568,100 | 6 $1,065,700 | 16 $2,360,000 | 10 $14,102,503,648
10 SAIC 8 $2,157,079 | s $346,829 | 7 $1,248,500 | o $561,750 | 10 $8,637,700 | s $16,918,318,549
11 CARLYLE GROUP 11| $1,576,436 | s $565,089 | 11 $739,262 | 13 $272,085 | o $10,747,554 | 13 $9,629,997,704
12 TRW 10| $1,640,966 | 13 $136,907 | 9 $1,028,577 | 10 $475,475 | 11 $6,293,182 | 11 $13,517,784,000
13 AMERISOURCE BERGEN 20 $20,435 | 20 $19,435 | 18 $0 | 18 $1,000 | 20 $0 | 16 $6,981,856,524
14 HONEYWELL INTL. 14 $879,702 | 12 $172,427 | 12 $683,925 | 17 $23,350 | 8 $14,280,000 | 15 $7,754,460,071
15 HEALTH NET 18 $289,472 | 18 $58,300 | 15 $199,172 | 11 $315,352 | 18 $1,830,000 | 18 $6,182,696,932
16 BRITISH NUCLEAR FUELS 16 $346,968 | 19 $49,968 | 17 $17,000 | 12 $290,000 | 17 $1,925,000 | 17 $6,828,590,000
17 GENERAL ELECTRIC 2 $6,174,789 | 2 | $1,407,642 | 2 $3,438,310 | 3 $1,328,837 | 1 $84,760,000 | 12 $12,996,887,348
18 L-3 COMMUNICATIONS 17 $296,620 | 15 $67,370 | 16 $183,250 | 14 $46,000 | 14 $3,103,000 | 19 $4,941,646,792
19 CAL TECH 19 $65,395 | 16 $64,895 | 18 $0 | 19 $500 | 19 $445,000 | 14 $7,852,223,000
20 BAE 13 $964,668 | 17 $60,903 | 10 $903,265 | 19 $500 | 12 $5,825,000 | 20 $3,333,212,144
TOTALS $46,422,636 $8,379,664 $25,114,575 $13,221,742 $390,259,262 $558,825,796,448

*In 2002, McCain-Feingold (the Bipartisan Campaign Reform Act) banned soft money contributions. The United States Supreme Court upheld the soft

money ban in 2003.




